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ANAKOINQ2H TYNOY

Me Tov Avtitrpoedpo TnG Royal Caribbean k. John F. Tercek ouvavtOnke
o [lpoéedpog ka1 A/lvwv ZopBoulog ToU O.ANl. AE k. TlNwpyog
Avwpepitng.

AVTIKEINEVO TNG OUVAVTNONG UTTAPEE TO KOIVO EPTTOPIKO EVOIAPEPOV AVATITUENG
Epywv Kpouadiépag otov lMeipaid, Kabwg Kal n €1mIAOYr VEWV TTPOOPICUWY O€
vnold tou Alyaiou. Kal o1 dUO TTAEUPEG CUPQWVNOOAV YIO TNV avaykn VEWV
UTTOOONWY O€ TTEPIPEPEIAKA AIAVIO HEOA ATTO KOIVEG ETTEVOUTIKEG OPATEIG.

2nueiwTéov OTI N R. Caribbean €ival n deutepn PEYAAUTEPN ETAIPIA TTAPOXAG
UTTNPECIWV KpouallEpag TTayKoouiwg, diabétovrag 38 trAoia pe 84.000 KAIVEg,
evw AON yia TNV eTTOpEvVN dIETia £xel TrTapayyeilel 4 véa TTAoia 13.950 KAIVWV.

Méxpl onuepa, OAeG ol KpouadiEpeg TwV TTAOIWV TNG TTPog TNV EANGda €xouv
w¢ home-port Aipavia Tng ITaliag, ye TTANPOTNTA Ta TEAeuTaia 5 xpovia 100%.

O1rwg dAwoe o K. I'. Avwuepitng «o avtirpoedpog TG R.C., evowel Kal TnNg
apong Tou cabotage, ekONAWOE TO €evOIOPEPOV TOU YIA MIO OTEVOTEPN
ouvepyaoia Tng R.C. pe tov O.A.. A.E. wg homeport kai TRV augnon Twv
TTOPEXOUEVWY UTINPECIWYV  TOU. EKONAWOE E€TTiONG TO €vOIAQEPOV TOU YIA
ouptrpagn pe Tov O.AMN. AE. ot épya utrodopwyv pe Xpnuatodornon tng R.C.
o€ u@IoTAueva Aludvia Kabwg Kal o€ VEOUG TTPOOPICHOUG evidg Tou Alyaiou.
Kai yia Ta dUo Bépata Ba utTdplouv VEEG OUVEPYATIEG EVTOG OINVOUY.

OAokAnpwOnNkKe o emMITEAIKOG KUKAOG ouvepyaoiwv Tng Aloiknong tou
O.AN. AE. yia T1a 60Oépara eSumrnpétnong amé Tov [pofARTa
EptmropevpatokiBwTtiwv I Tou O.A.M. AE., Twv €TQIPIOV PETAPOPWYV, HE
agopun TNV évapén Aesimoupyiag Tou M1 amd v 1" louviou 2010. ZTIC
S1a00XIKEC OUCKEWEIG TTOU €yIvav UTTO Tnv TTpoedpia Tou Mpoédpou kai A/VTog
2upgBoulou Tou O.ANM. AE. k. MNwpyou Avwuepitn, éAaBav péPOg ol
etaipeieg MSC, CMA/CGM, ZIM, MAERSK, Evergreen, Apkdg ka1 ASdung.

2UvVavTAOoEIG €Xouv Yivel €miong Tnv TTponyouuevn €Bdoudda pe tnv Z.E.M.
A.E., Tnv Cosco Kai TO group Twv ETAIPIWV TTOU EKTTPOCWTTEI.

Metad TIC ouokéwelic autéc o K. lMwpyog AvwuePITNG €kave TNV akOAouBn
onAwon: «Ek@pdlw Tnv IKQVOTIOINON MOU yia TO ETTiTeEdO TNG OETIKAG



OUVEPYQOIOag TTOU QvaTITUXONKE, EUEATTIOTWVTAG OTI TO ETTITTEDO TTAPOXNS
UTTNPECIWYV KAl TA TIMOAGYIO TO OTTOIA TTAPOUCIACAUE OTOUG XPAoTeG TNG M1 Ba
odnynoouv og TTAyieg Kal dlapkeic ouvepyaoieg. O M1 gival kaivoupylog, PE
ouyxpova oAoKaivoupyla unNXavAPaTa Kal oUyXpovo APEPIKAVIKO AoYIOHIKG. Me
TNV OAOKANPWON OPICUEVWV ETTINEPOUG HIKPWV TTapeuBdoewyv Ba eival otnv
oucia ot TAAPN Asitoupyia ammd Tnv 1" louAiou, 6Tav Ba AsiroupyoUv OAeC ol
YEPOAVOYEQPUPEG, O TTI0O OUYXPOVOG OTOBUOG EUTTOPEUHATOKIBWTIWY OTNV
EupwTtrn. 'Evag otaBuog o o1roiog AEImoupyei Je vEQ OCUOTANATA KOl AOYIKEG
EPYACIOG, YE EUTTEIPO TTPOCWTTIKO KAI HE QVTAYWVIOTIKEG UTTNPECIEG, OTTWG OAQ
Ta Aiyavia tng Eupwting. 21a mAdiola Tng ackouuevng TTOAITIKAG marketing Kai
amd v 1" louhiou Ba dlapopPwWBOUV o1 EUTTOPIKEC OXECEIC WE KABe éva
TTAPOXO0, APOU N EUTTOPIKNA POG TTONITIKA) OTOXEUEI OTNV £EUTTNPETNON OAWV Kal
OxI oupBatikd pe évav | duo €¢ autwyv. O M1 Ba Asitoupyei 365 pépeg TO
Xpovo, 24 wpeg 10 24wpo, 6Aa Ta Zapparokuplaka Kal Oa TTAPEXEl TO
OUVOAO TWV UTINPECIWY, JEPIKEG EK TWV OTTOIWV PEXP!I ONUEPA TTAPHXAVTO OTO
Aipavi atrd TpiToug.

. OAokAnpwBnke n 1" EmteAik Ainuepida Tou O.A.M. A.E. ye Tn oupyeTOoXN
NG Aioiknong Tou O.A.T1. Kal OAwV Twv dIEUBUVTIKWY OTEAEXWV TNG ETAIPIAG.
2TOX0G TNG dINUEPIdAC ATAV O TTPOYPANMATIONOS gpyaciwy Tou B eEaufvou
2010, kabwg¢ kal n avadidpbpwaon UTTNPECIWY Kal  AEITOUPYIWV TOU
Opyaviopou.

. 10 Business Forum 2010 tou EAAnvokivé{ikou EmipeAnTnpiou pe Béua
Tnv «Emoéuevn Hpépa otnv EAAnvokivéQikn Emmixeipnuatik Zuvepyaoia» Oa
MIARoel aupio Napaokeun oTig 13:30 oTov ekBeaIakd XWPOo Twv Mooeidwviwv
(EAANVIKO) o Mpodedpog kai A/lvwv Zuppourog tou O.A.M. A.E. k. MNwpyog
Avwpepitng. Ofua Tou Ba cival n eAAnvokIVECIKN ouvepyaaia o€ BEuaTta
ANIJAVIWV KO EYTTOPEUMATIKWV KEVTPWV.



